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Be Recognized As An Expert
Category / Topic Branded Channel Sponsorship

EHS Today's Category / Hot Topic Channel pages quickly connect our readers
with critical and timely news, trends, products and commentary on key CATEGORIES

industry topics. Sponsorship packages drive visibility to your products, videos,

infographics, research and more. You will receive: Safety
Environment
e Exclusive 728 x 90 Leaderboard / 300 x 250 Rectangle Health )
Construction
= Three content pieces (articles, whitepapers, or research) Training
= Two Products Standards
Leadership
Emergency Management
Update your branded channel to include: Industrial Hygiene
ERE
= Custom Content Creation = Eye, Face & Head

= Fall Protection

= Foot Protection

= Hand Protection

= Targeted eblasts driving traffic to your content assets = Hearing Protection
= Protective Clothing
= Respirators

= High Impact or Rich Media ad units Page

= Twitter feed integration

= Sponsored Blog

Hot Topic

Work with our award winning editorial team to choose a trending topic to sponsor.

INVESTMENT: RANGE OF $600 NET -$7,000 NET PER MONTH BASED ON CATEGORY / TOPIC AND
UPGRADES (MINIMUM THREE CONSECUTIVE MONTH PURCHASE).

Materials must be submitted at least 7 business days prior to the scheduled run date. Please email your creative in

accordance with the specifications for the purchased position.

ADVERTISING manufacturing.penton.com/ehstoday
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Reach A Safety Professional’s Inbox

View Web Version |

eNewsletter Sponsorship EHS Todayvestyipie  EHS

Dateline Thailand: A Buckat List Trip Is Even More Amazing than
Expected

Sponsor

E H S Tod ay Wee kly U pd ate ‘Young Workers Mangled, Fired by Employers Following Amputations U LI N E
OSHA's Top 10 Violations for 2015
R Py Simple Ways to Improve Your Facility Lockout Practices PROTECT ALL
EHS Today Weekly Update is the only enewsletter that adopts a holistic approach to S YOUR SENSES
the management of environment, health and safety by bringing you breaking news, ‘ ‘ o SAME DAY Sii
. i . . Dateline Thailand: A Bucket List Trip Is Even
analysis and features that focus on occupational safety, environmental and risk More Amazing than Expected
. - . . I'll be writing about some of my experiences visiting companies in Thailand's
management, sustainability and workplace quality of life. O B I A g o e o o
say or what photos | include, nothing comes close 1o the full-on assault to the
senses (in a good way) of my trip o Thailand.
FULL ARTICLE
EHS Management
New static Grounding & Bonding
EHS Management focuses on the fundamental building blocks of safety management Applications Handbook identifies the
I ffering b . f 1d-cl . id f rocesses at risk of discharging incendive
excellence, offering best practices from world-class companies, guidance from electrostatic sparks into HAZLOC / EX
management gurus, how-to information from industry leaders and links to resources atmospheres.
ouniosd your complimentary ooy sy _ i
that busy occupational safety and health practitioners can utilize at their own s G S e e e Qﬂl‘ OVER 1,600 SAFETY
. . . ) . ) Sosonited wih sscvosisic gusona ang muen ﬁ PRODUCTS [N STOCK
worksites. This monthly enewsletter offers a variety of articles, with an emphasis - S — ' F\"
best practices and practical solutions to workplace occupational safety and health "'--
challenges.

‘Young Workers Mangled, Fired by Employers
Following Amputations

Chizken processor Case Farms has racked up more than $1.4M in DSHA

Industrial Hygiene Insights
View An eNewsletter Sample >
Contentin IH Insights ranges from chemical safety to the role of the industrial

hygienist in today’s enterprises. It focuses on the identification and management of industrial hygiene challenges in the workplace.

Construction Safety

Construction Safety provides guidance from construction safety experts, examines trends and regulatory action in the construction industry,
helps workers identify and control the hazards that commonly cause the most serious construction injuries, and offers information about
products and services related to construction safety.

ENEWSLETTER CIRCULATION* FREQUENCY POSITION 1 POSITION 2 HOT PRODUCTS ~ SKYSCRAPERAD  FEATURED LINKS
EHS Today Weekly News 65,500 Twice Weekly = $1,300 net $1,000 net $650 net $650 net $300 net
EHS Management 35,000 Monthly $1,300 net $1,000 net $650 net $650 net $300 net
IH Insights 40,500 Monthly $1,300 net $1,000 net $650 net $650 net $300 net
Construction Safety 12,700 Monthly $800 net $700 net $600 net $600 net $200 net

Position 1: Headline, 125 words of text, 180w x 150h GIF or JPEG image and unlimited links. Max file size 10k.
Position 2: Headline, 75 words of text, 180w x 150h GIF or JPEG image and two links. Max file size 10k.

Hot Products: Headline, 50 words of text, 180w x 150h GIF or JPEG image and one link. Max file size 10k
Skyscraper Ad: 160w x 600h GIF or JPEG image and 30 words of text and one link. Max file size 35k.

Featured Links: Headline, 25 words of text and one link.

*Source: Publisher's Own Data

ADVERTISING manufacturing.penton.com/ehstoday
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Drive Traffc To Your Website With
A Cost Effective Email Solution

eBlasts

Make an immediate impact with your sales messages, new
product launches, content and event promotions with exclusive
emails to your target audience. These high impact messages
drive traffic to your site, assist in revenue generation and build
your company’s image. Audiences can be targeted based on
industry, job function, buying influence, geographical area and
more!

All standard email campaigns consist of a standard email to your
target audience and two follow ups to those that open and click
on the email (all creative assets must be submitted at the same
time).

Email campaigns also include detailed performance tracking
including open, click through and click-to-open rates, link
tracking, and a demographic assessment.

RATE: $295 PER THOUSAND EMAILS

Three-touch eblast Program

Maximize your email efforts! Our three-touch email program
is designed to engage your best audience. You'll get to send an
email to your target audience, followed by an email to non-

Did you know?

of all occupational
diseases are caused by skin
disorders.

This equates to significant costs for employers. Save hands and money
with a gentle but powerful foam soap that provides up to 47% more
washes per Iiter when compared to traditional heavy duty cleansers.

afree Managers Guide to Skin Protection for Industnal
— Werkers 1o learn more about sccupational skin disease and

receive a FREE trial of GrittyFOAM for your facility.

View An eBlast Sample >

opens AND to those that clicked and opened as well (all email creative assets must be submitted at the same time).

RATE: $350 PER THOUSAND EMAILS

Format: Client provides the HTML and all images within the html messages must be hosted online and a full image
source link provided. For additional specifications, please contact your local NED sales representative.

ADVERTISING

manufacturing.penton.com/ehstoday
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eBlasts (continued)

Audience Extension (CRM Retargeting)

Just pick your audience and serve your ad almost anywhere

your prospect goes across the web. Audience Extension is
amore robust form of online retargeting. Our advantage is

Forbes

that we are able to serve banner ads and retarget based on
an audience profile, interaction with an email send, an ad

placement or all of the above.

Benefits:

< Audience Extension builds brand awareness and
increases visibility

= When coupled with an email or other marketing initiatives, Audience Extension lifts response

e Audience Extension reinforces your marketing message

Standard Email Campaign, plus Audience Extension

Consists of the standard eblast campaign and CRM retargeting

RATE: $335/M

ADVERTISING manufacturing.penton.com/ehstoday
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Build ROl With Lead Generation

FasTrac eNewsletters

Subscribers receive instant product and service information emailed directly to
their inbox with FasTrac. This direct, high-quality lead-generation tool is the perfect
sponsorship opportunity for companies to showcase their products or services.

Lead Generation

You'll receive leads from EVERYONE who clicks on your company link. Your direct leads,
with complete contact information, are automatically sent to you every month. No
guarantee placement order within the FasTrac. Ad positions will rotate randomly on a
monthly basis.

ENEWSLETTER CIRCULATION* FREQUENCY POSITION AVAILABLE RATE
3V New $1,900 net per
NED Exupment 67,000 Monthly 13
o month
$1,600 net per
EHSToday 37,000 Monthly 12
month
/ $1,300 net per
“/II I&L 26,000 Monthly 12
month
AMERICAN
MACHINIST 6,000 Monthly 9 $800 net per month

W 3,400 Monthly 9 $750 net per month

February, April,

June, August,
FORGING 1,300 October & 6 $700 net per month
December

*Publisher’s Own Data

LEAD GENERATION & NURTURING manufacturing.penton.com/ehstoday
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Promote Your Products & Generate
Quality Leads

Research Center eNewsletter
j ooty [EHS TOHAY

A free whitepaper, case study or research study is a powerful B2B offer that

EAS &
Sustainabiity
Solutions

can stimulate high click-thru rates, result in successful lead generation and
IHS Environmental, Health and Safety &

influence purchases. Research Center eNewsletters present rich content ——
IHS helps meet global compli bligati
- - - . . ‘convert business risk to opportunity; and achieve EHS and
including whitepaper, eBooks, case studies, articles, research, etc. Sy ol i A s s, G
Lead Generation
INDUSTRIAL
SCIENTIFIC

You'll receive leads from EVERYONE who clicks on “download now” link vt
safety data stored within your gas detectors will help you make
or the image. Your direct leads, with complete contact information, are i st el e
'you to make more informed decisions.

automatically sent to you. -
ENEWSLETTER CIRCULATION* FREQUENCY RATE
N New
N ED gqument 67,000 Monthly $1,850 net per month
igest

EHSTI][IHV 37,000 Monthly $1,500 net per month

’\ I I I&I Yy 26,000 March, June, August, October $1,200 net per month
*Publisher’'s Own Data

Be part of these Research Center eNewsletters by reserving your spot(s)

New Equipment Digest Industrial Research Center

now. They're sold on a first come, first served basis; act today.

Specifcations

Image: Must be sized 200w x 200h pixels at 72 dpi resolution in JPEG format.

g

Headline and 50-word description. :
How To Plan Your First Vision System 5

H

Developing a machine vision application for the first time need
not be a headache. If you follow a thorough, three-stage process
to develop, test and deploy the project, the results should
provide an essential tool in product inspection and valuable
insight to enhance overall product quality. &l =

Materials must be submitted at least seven business days prior to the scheduled run date. L—

Content: Provide a URL to your content or send a PDF and we will post it online.

Please email your creative in accordance with the specifications for the purchased position.

i1

- ol
| S

LEAD GENERATION & NURTURING manufacturing.penton.com/ehstoday
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Become An Industry Expert &
Build A Qualifed Lead Database

\Webinar

A combination of conference call with live web-based visuals and audience interaction makes webinars an effective
way to build relationships with a large group of manufacturing decision-makers. A complete marketing program to
100,000+ manufacturing leaders is builtinto each webinar, attracting a high-quality group of attendees you can't
reach anywhere else.

Our Expertise

You receive critical, objective feedback on your webinar topic from an Penton editor to ensure it hits the mark. From
audience development and registration through production and archiving, we handle all the webinar logistics.

Audience & Promotion

We identify the hot-button keywords in your webinar topic and crafts marketing materials to reach the right
audience. Your webinar is promoted to tens of thousands of manufacturing professionals through email invitations,
graphic and text website promotions, and enewsletter ads.

Engagement & Lead Generation

Take advantage of interactive polling questions and a customizable exit survey to learn more about each attendee.
After the webinar is finished, you'll receive:

= The complete registrant and attendee database
= Anexecutive summary of the webinar stats, so you can communicate the results

= Your webinar is also available on demand for one full year, providing continued exposure

For pricing and additional specifications, please contact your local sales representative.

CONTENT manufacturing.penton.com/ehstoday


http://ehstoday.com
http://manufacturing.penton.com/ehstoday

EHST“[Iav ehstoday.com

Webinar Enhancements
Webinar + Video

Video is one of the best ways to capture your target audience. Record and present engaging, conversational-style
videos using webcam technology or easily insert video feeds into your seminar to supplement presentation slides
and demos.

Webinar + Social

Connect with your target market by tapping into our vertical-market communities through a turn-key social
marketing program attached to your valuable one-hour webcast. You receive:

= Series of social media posts (tweets, etc.) developed with hashtags appropriate to topic
= Tweet sheet of posts delivered to sponsoring company for use in social media accounts
= Wehbinar environment customized for social media engagement during event

= Posts sent before, during, and immediately following event through easy-to-use widgets

Webinar Lead Touch Program

Our Lead Touch Program maintains a conversation with webinar leads to move them toward a follow-up action. The
program includes an executive summary of webinar highlights for those who didn’'t attend, an easy-to-share file for
those that did, and another lead generation vehicle to add to your website. You receive:

= Follow-up emails are sent at 48 hour, 2 week and 4 week post-event intervals

= Aco-branded marketing piece, summarizing the key highlights from the webinar, is created and used as a
call-to-action in the 3rd email communication

= Unique emails are sent to those that attended and those that only registered. Each group is targeted with
appropriate content and action requests

e Client owns and can continue to use the webinar summary as a lead generating vehicle after the program
ends

= Summary reporting will be made available at the end of the program

CONTENT manufacturing.penton.com/ehstoday


http://ehstoday.com
http://manufacturing.penton.com/ehstoday




EHSTI]IIav ehstoday.com

Capture Your Audience With
Solution-Oriented Content

e BOO k ” g Collaboration

o Shop to the Top

By sponsoring an eBook, you can generate leads while

educating prospects about industry trends. EHS Today

works with you to select a topic that relates to your

ORPORATIG SOCAL MED 5
- ANDTHER FER WHERE 0 1 ST

EUONG, BRIGIG NEW COURBORATE
T0 AN

marketing objectives. By becoming a sponsor of an eBook,

PRBLTES

you're entitled to:

= An*“about the sponsor” section that contains a

EPICOR

company description
= Afull-page ad within the eBook
= Apage of links to the sponsor’s case studies, white papers or other marketing materials
= Quality sales leads from registration form

= All marketing promotion included

INVESTMENT: $10,000 NET

Pop Quiz

Generate quality leads with a fun and informative Pop Quiz. Hosted )
Test your knowledge on: o
by EHS Today, you'll receive a branded Pop Quiz page on our website. Costs and prevention of: f

We'll offer the incentive, or you can choose to provide a sample of workplace hand injuries
your newest product for quiz registrants. You receive: TREIE gui

= Dedicated eblast promoting the quiz to the EHS Today

Enter to win one of two

audience $50 Amazon gift cards

“ Dyneema®

e 2xpromotions in an EHS Today enewsletter
= EHS Today provides the incentive
INVESTMENT: $7,000 NET

Materials must be submitted at least 7 business days prior to the scheduled run date.

Please email your creative in accordance with the specifications for the purchased position.

LEAD GENERATION & NURTURING manufacturing.penton.com/ehstoday
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